
Jolien Bogemans

GRAPHIC DESIGN PORTFOLIO
2024



2

THE OOZIE AWARDS
ABOUT ME — INFO

THE GDM GAZET
THE CRAZY ALPACA GIN
PUB XP JOB DAY — WITH SKINN
KOMPA
PITCH — BE-MINE



About me
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It’s me, hi!
Creative and detail-oriented 
brand designer with a passion for 
conceptualizing. I am a cheerful, 
ambitious and accommodating person. 

Over the past few years, I have earned 
a bachelor’s degree in graphic design 
as well as completed a post-graduate 
degree in branding. In both courses, I 
did internships in which I gained a lot 
of relevant experience in both visual 
and strategic areas. I also have a broad 
knowledge of motion and developing 
campaigns and pitches.

0468 31 34 78   |   jolien.bogemans@gmail.com   |   Belgium

Overzicht 



Project one



6Subject: Graphic design   |   2023   |   Design, naming, print, social media, motion

THE OOZIE AWARDS
AKA
THE OOZIES

For this assignment, we had to come 
up with a branding for a graphic design 
awards show.

This included making social media 
posts to announce the winner as well as 
flyers and posters. I also made a motion 
teaser that is used to announce the 
event as well as the different categories.

The oozie awards
Overzicht 







Subject: Graphic design   |   2023   |   Animation

https://youtu.be/E2kFQXrO394


Project two



11Client: Artevelde Hogeschool   |   2023   |   Print, copywriting, lay-outing, teamwork

For a big group project, we had to 
provide the layout and content for the 
school newspaper. The design had to 
be sleek and we were only allowed to 
work with black, white and shades of 
grey. Below are some spreads I designed 
along with the covers of the different 
editions. 
**not all made by me!**

This project was very challenging but 
also highly rewarding. There were many 
setbacks but in the end we still created 
3 printed magazines. It also taught me 
how to work as part of a team very well.

The GDM gazet
Overzicht 









Project three
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“THE CRAZY ALPACA” GIN, THE 
FUNKIEST AND TASTIEST PARTY 
STARTER!

For this assignment, we had to create 
a rebranding for a local product. The 
colours and crazy alpacas create a fun 
overall look. I enjoyed coming up with 
different media and unique packaging 
for this.

For this assignment I also made a 
motion teaser that tells the story behind 
this brand and helps sell the product. 

The crazy alpaca gin

Subject: Graphic design   |   2022   |   Rebranding, packaging, illustrations, motion

Overzicht 









Subject: Graphic design  |   2022   |   Animation

https://youtu.be/BFsobtsczZA


Project four
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The PUB xp job day gives future 
graduates and recent graduates the 
opportunity to connect with their 
prospective employer, with their 
potential internship, with their next 
vacation job spot, ... 

For this event I got to come up with the 
experiene around the event and the way 
SKINN was going to represent themself 
there. With the idea of self-expression 
and our target audience in mind, we 
made an Instagram filter and stickers & 
stencils in the same style.
**Made this in collaboration with people @SKINN during my internship!**

Client: SKINN // PUB xp   |   2024   |   Instagram filter, stickers & stencils, marketing, photography

Pub xp job day
Overzicht 







Client: SKINN // PUB xp  |   2024   |   Aftermovie & LinkedIn post

https://www.linkedin.com/feed/update/urn:li:activity:7184229587218763776/
https://www.linkedin.com/feed/update/urn:li:activity:7184229587218763776/


Project five
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At “School of Branding” we had one 
big assignment: create an entire brand 
pitch from scratch. The strategy part 
was done in groups of 5 but after that 
we each had to come up with a visual 
identity on our own. 

Our client was “Brewery Martens” and 
they wanted to bring out a new beer. 
After we decided on a tone of voice, 
personality & name it was time for me 
to conceptualize & visualize this!

I even made some custom typography 
inspired by the logo.

Client: Brewery Martens   |   2024   |    Strategy, naming, conceptualizing, costum typography, branding

Kompa
Overzicht 









Project six
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One of the first assigments I got at 
SKINN was to create a brand pitch from 
scratch. I got a strategic brief and then 
came up with concepts that fit witch 
the values of the new brand. Later on 
I made moodboards and even made a 
first attempt at a design.
**Made this in collaboration with people @SKINN during my internship!**

Because this project is still in the 
making, I can’t show images of it yet.

Client: Be-mine Beringen   |   2024   |   Conceptualizing, moodboards, design, naming

Pitch be-mine
Overzicht 



Thank you!


